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Marketing Research

Time : Three Hours] [Maximum Marks : 100
[Minimum Pass Marks : 36
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Note : Answer any five questions. All questions carry
equal marks.

1. f99om ¥y @ T? TUH Hew T &
HHEATRU |

What is Marketing Research ? Explain its
importance and scope.
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2. ‘faum ge ugfd’ @ @ o™ T2 THeh
T e foaRand s |

What is meant by ‘Marketing Information
System’ ?  State its components and
characteristics.

3. (q) ToUoE sy fshan & @6 9 39 A
e € ?

What do you understand by organisation of
Marketing Research Activity ?

(b) TaIUH Iy ToFa & GG @l Goifad

FE 9 HSF HHE-HHE G T ?

What are the factors influencing organisation
of Marketing Reseach Activity ?

4. WY YA W I ANE §? IGF S TH
JhRI ol FdEU |

What is meant by Research Design ? Explain its
objectives and types.

5. wuafie el & Heohed ot fafy= fafaal &
qrfers o wd o farfeT |

443 BSP (4) (Continued)



(3)

Write the relative merits and demerits of the
different methods of collecting Primary Data.

6. HAGN WY ¥ AT F I € 2 THh $EYA
Td el @l SdEu|

What do you mean by Attitude Measurement ?
State its objectives and limitations.

7. ‘Tres fagra’ 9 staes & gl ® 2 s
i faftre qaienl &1 9uiF SifSa |

What do you mean by ‘Sampling Theory’ ?
Describe the specialised techniques of sampling ?

8. ‘mual & favawu’ ¥ @ W™ ¥? UHS
foseivor &t 9@ dolRl Sl SdRT|

What is meant by ‘Analysis of Data’ ? State the
principal techniques of data analysis.

9. ‘IUE MY’ FT T? THHh 3T o GfehA I
A

What is ‘Product Research’ ? State its objectives
and process.
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10. ‘fogma oy’ W s fewon faf@u)

Write a note on ‘Advertising Research’.
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